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Access to Safe Water and Sanitation Goes Hand in Hand
By Sal Gattone, PMI Board of Directors President, LIXIL

As we've discussed many times in this Most of the time, the issues faced by communities are specific

forum, access to safe water is crucial, to their landscape and cannot have a generalized solution. For

but its connection to sanitation is example, in Lowndes County, Alabama, high clay content

often overlooked. In my column this prevents effluent from traditional systems, such as septic tanks,

from draining properly (tinyurl.com/3vcjm8tk). In Hawaii,

month, I want to emphasize how
interlinked these two issues are, and
how poor access to one can lead to
problems with the other.

thousands of residents arent connected to a central sewer sys-
tem and have to rely on outdated septic systems or cesspools to
treat their wastewater (tinyurl.com/3rsnc7n5). Many of these

systems can lead to contamination of groundwater and surface

Access to safe water and sanitation is water, posing major public health risks.

Sal Gattone

a basic human right, yet more than 2
million people in the United States don’t have access to these
fundamental necessities. This issue impacts public health,

Another impact of poor water and sanitation is high water
bills for households. Families spend unrealistically high
water sustainability; and the integrity of our country’s plumb- prices for safe and reliable drinking water services and end

ing systems. When communities don’t have proper access to up using more water to dispose of waste, contributing to

clean water, they’re forced to use unsafe water for drinking, higher water bills.
cooking and sanitation. Conversely, poor sanitation systems

pollute our water resources and environment, exacerbating Improving access to water and sanitation for vulnerable com-

the effects of climate change. munities in our country will require a collective effort from

all stakeholders. The public and private sector can engage
Many believe that as a highly developed country, America with these communities to understand their needs and

has universal access to reliable water and wastewater sys- concerns better, and design solutions that are tailored to their

tems. However, millions of people live in a different reality. specific circumstances. Together, we can promote best prac-

Vulnerable populations in the U.S., such as low-income tices and technologies that help improve the efficiency, safety

groups, people of color, recent immigrants and tribal com- and sustainability of our plumbing systems. Ultimately, we

munities, are more likely to consume unsafe water and have need to work towards raising awareness of the importance of

inadequate sanitation access than the average American. For safe water and sanitation, and mobilize support for action.
decades, the needs of these underserved communities have
been overlooked. Unfortunately, for these communities,

wastewater and sewage in their backyards and streets are a

common sight.

Many cities and towns have aging water and sewer systems

that urgently need repair and replacement. Historically, The Global Forecast: Version 2.0 .

there hasn’t been enough investment in infrastructure and

resources to improve access to water and sanitation facili- PMI CEO Thinking Forum at West Point.

ties for underserved communities. The lack of investment

disproportionately impacts these communities, as they Viega's Paige Riddle Co-Chairs Committee .

often don’t have the resources to build or maintain their

110 State Bills Tracked by PMI’s Radar

own sanitation facilities.

Encouraging Girls to Learn About Plumbing
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The Global Forecast - Version 2.0

By Kerry Stackpole, FASAE, CAE, PMI CEO/Executive Director

2022 was a
banner year for
travel, accord-
ing to the U.S.
Department

of Homeland
Security. More
than 1.8 million
people passed
through Trans-
portation Secu-
rity Administration checkpoints. When
you consider that about 111,000 people
did the same in 2020, the economic
impact of the COVID-19 pandemic
becomes strikingly clear. According to
U.S. Customs and Border Protection
(CBP), 391 million travelers entered
the United States in fiscal year 2022. If
you've been in an airport security line
recently, you may feel like they are all
on your flight.

Kerry Stackpole

In a place that seems to garner the most
news coverage — the southwest border of
the U.S. — CBP reports that encoun-
ters with individuals in January 2023
were at their lowest level since February
2021, the height of the COVID-19
pandemic. According to CBD, 128,410
individuals were encountered and
processed at southwest ports of entry

in January 2023 compared to 221,675
in December 2022, down 42%. CBP
says that about 25% of those individu-
als had at least one prior encounter in
the previous 12 months. Encounters
with citizens of Cuba, Haiti, Nicaragua
and Venezuela fell by 95%. Beyond the
seasonal drop, CBP credits “the success
of the measures announced by the
[Biden] Administration on January 5,
2023, expanding safe and orderly lawful
processes for migration while applying
consequences to those who do not avail
themselves of those processes.”

You do not have to be an international
expert in immigration or labor econom-
ics to see the benefits of a well-engineered
immigration policy or the massive costs
associated with a dysfunctional one.

National Association of Manufacturers
(NAM) President Jay Timmons makes
the point that “research and develop-
ment—the cornerstone of innovation
and our industry’s success—depends

on access to the best and brightest from
across the world.” America needs a strong
workforce and immigrants seeking that
work by entering the country legally
have long been the impetus for innova-
tion and American progress. According
to the NAM’s Chief Economist Chad
Moutray, 367,000 new manufacturing
jobs were created in 2022, alongside
779,000 manufacturing job openings for
durable and non-durable goods firms at
the end of last year.

For plumbing fitting and fixture manu-
facturers, there are multiple challenges.
Having sufficient human resources

to build products and having trained
plumbers to install them are two sides of
the same coin. Understanding plumbing
mechanics — the technological innova-
tions in place and steadily growing —
requires math and science knowledge,

as well as hands-on skills. According

to recent research conducted by PMI
member LIXIL, the U.S will have a
shortage of about 557,000 plumbers by
2027, escalating the negative economic

impact to the U.S. economy by billions
of dollars.

Where will we find the talent we need?
‘The interests and desires of the new-

est generation are the heart and soul

of engaging fresh minds in the work

of our industry. My colleague Cindy
Sheridan, president of the Plumbing
Heating Cooling Contractors — Na-
tional Association, makes the point that
“young people want to work in indus-
tries that are making the planet a better
place.” Few industries better illuminate
opportunities to make a meaningful
difference for our planet than dreaming,
designing and delivering innovative,
water-efficient, plumbing fixtures and
fittings delivering clean, safe water to
communities around the globe.

PMTI’s Rethink Water initiative is bring-
ing focus to this important message. If
you want to make the planet a better
place, ensuring clean, safe, and reliable
access to water for future generations is
a great place to start. Climate change
and drought have made the threat

and risk to human life real for tens of
millions of people. The World Health
Organization (WHO) reports in 2020,
2 billion people — yes with a B — lacked
access to safely managed drinking water
services, which are defined as drinking
water from a water source located on
premises, available when needed, and
free from fecal and priority chemical
contamination.

Bringing the world’s advocacy and
industry groups together to address
water issues might feel overwhelming
until you read about Autumn Peltier,
who at the time was a 13-year-old water
advocate from the Anishinaabe tribe

of Canada. She addressed the United
Nations General Assembly at the
International Decade for Action event
titled “Water for Sustainable Develop-
ment 2018-2028.” Perhaps you've seen
Mari Copeny, who first garnered notice
as “Little Miss Flint” for the letter she
wrote to then President Barack Obama
requesting a meeting to discuss the Flint
water crisis. She garnered the atten-

tion of President Obama when he later
visited Flint, Michigan.

Educating one another and illuminat-
ing the importance of collaboration will
lead to our collective success in assuring
access to clean, safe water in the future.
Improving infrastructure, repairing
water service pipe leaks, eradicating lead
service lines, and identifying risks and
remedies to assure clean, safe water in
the face of man-made and natural disas-
ters are all on the table and will require
collective ideation and solutions. As
Nelson Mandela once noted, “It always
seems impossible until it’s done.” Let’s
go to work.
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PMI Gains Support for Legacy Product Replaceme

By Judy Wohlt, PMI Communications Team, Valek and Co.

The Metropolitan Water District of
Southern California (MWD) and a state
legislator recently took steps that align
with Plumbing Manufacturers Inter-
national’s position on legacy product
replacement — a priority of PMUI’s
Rethink Water initiative. PMI recom-
mends the replacement of up to 26.1
million toilets in California that use
more than 1.28 gallons per flush, which
is the standard for both Title 20 and
WaterSense toilets.

MWD’s comments to the California En-
ergy Commission — submitted formally
in Docket 22-AAER-O5 relating to Title
20 requirements for toilets — parallel
PMTI’s advocacy for a broad, statewide
legacy toilet replacement effort.

The water district noted that single-
family residential customers have been
slow to adopt high-efficiency toilets.
“There is still much ground to cover to
bring current 1.6 gallons per flush (gpf)
toilets to the current code of 1.28 gpf,”
stated MWD, a large regional water
agency that delivers about half of South-
ern California’s water.

Steps to secure funding for toilet
replacement efforts are being formal-
ized, too. In March 2023, California As-
semblymember Buffy Wicks amended
AB 1072, a bill she is sponsoring that
would require state budget funding

for low-income residential customers

to install water-efficient conservation
devices, such as WaterSense toilets. The
bill would prioritize assistance to com-
munity water systems with the greatest
risks to water supply security, according
to the bill's summary report.

In March, PMI submitted a letter
supporting AB 1072 to Wicks and the
Assembly Committee on Water, Parks
and Wildlife, urging the committee to
advance the bill. The bill was advanced
on April 24.

“The water district’s comments and
the funding bill are significant — and

good news for PMI and the plumbing
manufacturing industry,” said Jerry
Desmond, PMI’s California govern-
ment affairs consultant.

PMI, MWD note further issues for
the CEC to consider

PMTI’s comments submitted to the

CEC through Docket 22-AAER-O5 in
March reiterated the association’s sup-
port for legacy product replacement and
called out potential infrastructure risks
associated with lowering flow rates, such
as poor drainline carry performance.
MWD noted its success with toilet
rebate programs and incentives and
shared new water use data that shows
the opportunity to do more.

PMI stressed the potential public health
risks associated with lowering toilet
flush rates below WaterSense standards
and specifications. Drainline carry
performance requires adequate water to
flush solids out of a toilet bowl, into a
drainline, and through to a sewer line.
Lower flush rates would likely cause
more toilet clogs and double flushing as
well, according to PML

The current WaterSense specification
of 1.28 gpf delivers an ideal balance
between water savings and sufficient
flushing, washdown and drainline carry,
especially since current water infrastruc-
ture is designed for much higher flow
and flush rates, PMI noted.

In its comments to the CEC, MWD
discussed its long history of success-
fully providing incentives that residents
and businesses have used to improve
water efficiency beyond plumbing code
requirements.

The water district reported that between
1991 and 2007, it supplied more than
2.5 million rebates and incentives for
residents to replace inefficient toilets
with units that used 1.6 gpf. Between
2006 and 2017, MWD provided over
900,000 rebates for citizens to purchase

—
1.28 gpf toilets. Since 2014, MWD has
provided rebates for almost 400,000 1.0
gpf residential and commercial toilets
but noted that single-family residential
customers have been slow to adopt
these toilets. PMI estimates that 26.1

million 1.6+ gpf toilets remain in use in
California.

In its comments, MWD also discussed
its partnership with Flume Data Labs,
which monitors water use in single-fam-
ily homes across the service area. From
January 2020 through December 2022,
Flume analyzed almost 24 million flush
events and found a 2.0 gpf average and

1.6 gpf median.

Next steps

In the next couple of months, Desmond
anticipates that the CEC will release its
recommendations on whether to lower
California’s flow rates or take other
steps and will ask for additional public
comments. PMI will remain actively

engaged.

In the meantime, PMI is advocating
for AB 1072 to move forward to secure
additional funding for water-efficient
conservation devices, including toilets,
for low-income residents and disadvan-
taged communities, he added.
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Sept. 18-19 CEO Thinking Forum to Take Place at West Point

By Judy Wohlt, PMI Communications Team, Valek and Co.

This year’s PMI CEO Thinking Forum
will deliver an immersive leadership
experience with expert storytelling,
role playing, and a trek through a key
historic battleground along New York’s
Hudson River.

To take place Sept. 18-19 on the
grounds of the United States Military
Academy at West Point, New York,
the forum will provide practical tools
to achieve high team performance by
applying historical lessons to current
challenges facing the plumbing manu-
facturing and allied industries.

For CEOs and those who think like
CEOs

Open to PMI member company CEOs
or executives, the forum provides a
“can’t miss” opportunity to connect
face-to-face with industry peers to
explore solutions to mutual challenges.
Mark your calendar with this impor-
tant networking event! It’s a valuable
opportunity to connect with peers for
one or more executives from each PMI
member company.

Past forum participants have praised
the program as “highly valuable and a
great time investment” because of the
way it applies learnings from history to
practical challenges. “The forum pro-
vides executives with a necessary pause
in their hectic schedules for strategic
reflection,” said PMI CEO/Executive
Director Kerry Stackpole. “It gives
them valuable time to focus on personal
development and to gain new perspec-
tives. Our West Point venue is the ideal
place to do that.”

CEO 'I'hmkmg Forum

CEO THINKING FORUM
September 18-19, 2023

Thayer Leadership

at West Point

Lessons grounded in Duty, Honor,
Country

At the inspirational venue of the historic
Thayer Hotel at West Point, participants
will learn lessons grounded in the U.S.
Army leadership philosophy of “Be,
Know, Do” and the West Point values of
“Duty, Honor, Country.”

Considered to be battle- and board-
room-tested leaders, Thayer Leadership’s
elite faculty of emeritus military officers
will lead the forum and serve as coaches
and mentors to PMI member execu-
tives. They will share their experiences
and leadership techniques during an
interactive leadership development pro-
cess that will help participants translate
knowledge into action.

Explore lessons from the past
to solve today’s leadership
challenges

This event will include a session on
Leading High-Performing Teams
followed by a “staff ride” experience
that will allow participants to walk

‘/.\HI\\IH

where George Washington and his staff
prevented the British from seizing the
Hudson River. PMI member execu-
tives will hear expert storytelling and
participate in role playing to analyze
this historical event and actual terrain,
explore lessons from the past, and apply
those lessons to today’s leadership and
business challenges.

Participants will explore the ideas of
sharing purpose, creating alignment,
and building, nurturing and protecting
company culture. A series of practical
exercises will provide PMI member
executives with ready-to-use, proven
skills to engage and empower their own
teams. Attendees will learn why the val-
ues and culture of an organization drive
all aspects of internal and external suc-
cess and will develop valuable mission
statements to provide a clear purpose
for their teams.

At the conclusion of the forum,
participants will take away high-value
information to better lead teams in a
VUCA (Volatile, Uncertain, Complex,
Ambiguous) world, bring values to life,
and motivate teams through an empow-
ered workforce.

Enjoy a beautiful, historical setting
and hotel

PMI CEO Thinking Forum partici-
pants will stay at the Thayer Hotel on

Continued on page 5




Viega's Paige Riddle Jumps Into Open PMI Committee Role

By Judy Wohlt, PMI Communications Team, Valek and Co.

Paige Riddle, director, market man-
agement, Viega, was looking for a way
to get more involved with Plumbing
Manufacturers International. So, she
jumped at the chance to accept the open
co-chair position on the PMI Advocacy/
Government Affairs Committee.

She’s eager to apply her big-picture
perspective and expertise in analyzing
plumbing industry market trends to the
committee’s work, especially with the
PMI Rethink Water initiative and water
efficiency in general, she noted. Riddle
now shares co-chair duties with Troy
Benavidez of LIXIL, taking the place
of former co-chair Lowell Lampen of
Kohler Co., who joined the PMI Board
of Directors.

“I'm excited to see how we can work
together as an industry organization to
advance the topics important to us,” she
said. “How can we look at the plumb-
ing industry as a whole from the piping
systems behind the wall to the fixtures
in front of the wall and make a case

for how we think about water going
forward?”

Keen to dig in, speak up

While this is her first role on a PMI
committee, Riddle said she’s ready to
dig into learning more about how the
PMI Advocacy/Government Affairs
Committee can help influence legisla-
tive issues, such as states considering
flow rates below WaterSense levels.

She also plans to follow the best advice
she has ever received. “Speak up —
everyone’s opinion is valuable. I have

a different perspective with my broad
market experience. It’s helpful to have a
good mix of big-picture folks, technical
people, and others on these commit-
tees,” Riddle said.

Her goal to become more involved in
PMI has been building over the years,
she noted. Riddle has enjoyed attend-
ing the past four PMI Manufacturing

Success Conferences. In the last couple
of years, her participation in the PMI
Aspiring Leaders Program — now known
as the PMI Inspiring Leaders Program
— piqued her interest in PMI’s inner
workings.

Riddle promotes PMI within her organi-
zation by sharing association information
with her team regularly, including the
PMI Market Outlook reports that they
find particularly helpful, she said. She
hopes to send a member of her team to
attend the “great” PMI Inspiring Leaders
Program this fall, Riddle added.

With a 15-year career at Viega work-
ing in various roles, Riddle started as a
market analyst after college and moved
into product management on the PEX
product line. She moved to Germany to
work at the company’s global head-
quarters for three years to collaborate
with her Viega counterparts in India
and Southeast Asia on new business
developments.

Riddle moved back to the United States
to take on her current role in market
management. She analyzes the needs of
commercial contractors and other cus-
tomers in Viega’s business verticals — or
segments — of commercial, residential,
industrial and marine.

Paige Riddle

Ready to become a PMI committee
leader?

PMI is always looking for individuals
who wish to make important contribu-
tions to the plumbing manufacturing
industry by leading a PMI committee.
It’s not too early to begin the process of
stepping into a leadership role in 2024,
or even soonet, as the PMI Industry
Marketing Committee needs co-chairs
now. Learn more about PMI commit-
tees (safeplumbing.org/about-pmi/

committees) and submit a committee
leadership application (tinyurl.com/

yynsz4dr).

PMI CEO Thinking Forum (contd.)

Continured from page 4

the West Point grounds in the beautiful Hudson Valley for two nights. During their
stay, attendees can walk in the footsteps of famous military heroes. At the West Point
museum, they can learn the story of West Point’s origins, its role in the Revolutionary
War, and about the graduates who have shaped the nation. For more than 200 years,
the U.S. Military Academy, considered one of the country’s most treasured landmarks,
has been producing leaders of character prepared to provide selfless service to the army

and nation.

Learn more about the PMI CEO Thinking Forum and register at safeplumbing.org/

ceotf.
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110 State Bills Carefully Tracked by PMI’'s Radar

By Judy Wohlt, PMI Communications Team, Valek and Co.

Legislative activity affecting plumbing
manufacturers continues to heat up
across the country — particularly on ap-
pliance efficiency, consumer data protec-
tion, greywater use, and PFAS. Plumbing
Manufacturers International Technical
Director Kyle Thompson currently
keeps a careful eye on 110 state bills that
could impact PMI members.

New appliance efficiency bills in
Colorado and Hawaii

Several states are addressing appliance
efficiency standards, with some propos-
ing flow rates that would go below Wa-
terSense levels. PMI has been successful
in persuading Colorado and Hawaii to
adopt some of the association’s recom-
mendations on flow rates, fixture defini-
tions, and manufacturer deadlines.

Colorado HB 1161 would expand

the appliances and fixtures subject to
current water- and energy-efficiency
standards to include certain faucets and
urinals, spray sprinkler bodies, and tub
spout diverters, Thompson reported.

The proposed bill would have required
both WaterSense listing certification
and Title 20 compliance for public
lavatory faucets, which isn’t possible,

he explained. The flow rate for Title 20
compliance is 0.5 gallons per minute
(gpm) while WaterSense has a mini-
mum flow rate of 0.8 gpm. “The flow
rates of either one are fine, but you can’t

certify a public lavatory faucet to both,”
he said.

The latest draft of the bill, amended on
April 14, no longer includes the Title
20 flow rate requirement for public
lavatory faucets. In addition, Colorado
committee members extended the
deadline allowing plumbing manufac-
turers to sell their current inventory of
plumbing fixtures not meeting the new
standards from Jan. 1, 2024, to Jan.

1, 2025. An amended draft of the bill
passed the House and was introduced in
the Senate on April 15.
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In Hawaii, HB 194/SB 691 proposes

to set low rates for water closets and
urinals to California’s standards. PMI,
along with the Hawaiian Plumbers
Union, successfully advocated for an
amendment to increase the flush rate for
wall-hung urinals from 0.125 gallons
per flush (gpf) to 0.5 gpf — to match the

WaterSense flush rate for urinals.

lowa becomes sixth state to pass
consumer data protection law

In March, Iowa became the sixth state
to pass a consumer data protection
law — joining California, Colorado,
Connecticut, Utah and Virginia. With
no comprehensive federal data privacy
legislation in place, affected plumbing
manufacturers must follow the various
state laws.

“Plumbing manufacturers doing busi-
ness in multiple states need to be aware
of any irregularities in these laws, so
they can adapt their data protection
policies accordingly,” Thompson said.

He noted that Towa’s bill, SF 262,
essentially follows the bill model set

up by Virginia. To fully protect their
businesses, PMI members will likely
follow the more stringent requirements
of the California Consumer Privacy
Act, which took effect on Jan. 1, 2023,
Thompson added. For example, both
the Virginia and Iowa laws do not allow
private citizens to sue a business for data
breaches, while California’s more strin-
gent law allows citizen lawsuits.

Greywater challenges in
Massachusetts

PMI has expressed concerns about Mas-
sachusetts HB 280, a bill that would
establish plumbing code regulations for
reusing greywater for toilet flushing and
would mandate greywater recycling in
new multifamily construction projects
in the state.

On Feb. 16, the bill was referred to the

Joint Committee on Consumer Protec-

WORK

tion and Professional Licensure. PMI

plans to submit comments to the joint
committee once a hearing is scheduled.

PMI supports the use of greywater

in toilet flushing when specific water
quality parameters are met, Thompson
said. In its next letter to the committee,
PMI plans to explain that HB 280 does
not specify a minimum or maximum
requirement for residual chlorine,
Thompson said. PMI also remains
concerned about the potential negative
impact that non-potable water may have
on plumbing product performance, cus-
tomer expectations, and public health

and safety.

To protect people who are immuno-
compromised or have wounds, PMI
recommends the bill require a separate
potable water supply line be installed
for bidets or similar personal hygiene
devices that spray water directly on an
individual, Thompson said.

EPA proposes new rule for PFAS
and drinking water standards

On March 14, the Environmental
Protection Agency released the proposed
National Primary Drinking Water
Regulation (NPDWR) for PFOA and
PFOS — with four additional PFAS to

be reviewed for potential regulation.

Some refrigerants contain PFAS, so the
regulation would impact PMI members
that use those refrigerants to manufac-
ture water coolers and water stations.

Read more on the PMI@Work blog

(safeplumbing.org/communications/

pmiblog).
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Coloring Books Encourage Girls to Learn About Plumbing

By Judy Wohlt, PMI Communications Team, Valek and Co.

Two Plumbing Manufacturers Inter-
national members recently published
coloring books to encourage gitls to
learn about plumbing as a profession.

“Tubby Time,” created by LIXIL em-
ployees, tells the story of Jamie, a little
girl ready for tubby time — her favorite
time of the day — who finds there’s no
hot water. Her mom calls a plumber,
who happens to be a woman, and
curious Jamie quickly becomes a junior
plumber, toting her lunchbox around
like a toolbox.

“My Mom Is a Plumbing Superhero,”
published by the International Asso-
ciation of Plumbing and Mechanical
Officials (IAPMO), features real-life
plumbing superhero Judaline Cassidy,
a professional plumber who advocates
for increasing the number of women in
the trades and is founder of the non-
profit Tools & Tiaras Inc. Inspired by
Cassidy’s 25-year career, the book cre-
atively brings to life what it’s like to be
a plumber building a modern hygiene
infrastructure, reported an JAPMO
news release.

“We wanted to present the plumbing
profession in a positive light and plant
the seed early in kids. They’re curious
and want to know how things work,”

&1 A
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said Betty Jo Davis, leader, chan-

nel marketing — single-family builder,
LIXIL. She co-wrote “Tubby Time”
with Mary Rose Debor, sales training
content specialist with LIXIL. Rigo
Velez, senior graphic designer, LIXIL
marketing communications, designed
the illustrations.

Shifting unhelpful perceptions,
boosting diversity

With so few women in the plumbing
field and a high demand for plumbers,
many companies and industry associa-
tions have stepped up efforts to diversify
the plumbing ranks and change percep-
tions about who can become a plumber.
In 2022, only 3.5% of plumbers were
women, according to Zippia data.

LIXIL created “Tubby Time” for el-
ementary school-age children. The book
portrays women and persons of color
working in the profession. “We wanted
Jamie to be a brown child to support
diverse representation in the plumbing

field,” Debor said.

Davis and Debor credit their LIXIL
colleague Troy Benavidez, co-chair

of the PMI Advocacy/Government
Affairs Committee, with ensuring the
book addressed biases parents may have
about their daughters or sons pursuing

MYIMOMBISEA
PUUMBINGISUPERHERD

Featuring
Judaline Cassidy

by Jo S. Kittinger
Illustrations by Chuck Galey

a plumbing career. As a result, the book
ends with Jamie asking her mom if she
can be a plumber when she grows up
and her mom replying, “Of course! It’s a
very important job that helps keep our
home safe. If that’s what you want to
be, you can!”

IAPMO’s coloring book follows a simi-
lar theme, illustrating how plumbers do
crucial work — whether making service
calls to homes and businesses or install-
ing advanced water technologies and
systems. The book highlights the variety
of work Cassidy completes, such as put-
ting together large water piping systems,
digging trenches for pipes, and install-
ing toilets, faucets and showerheads.

Both books depict how plumbers are
vital to society, helping to deliver clean,
safe water to the public. LIXIL listed
“Five Reasons to Consider a Career

in Plumbing” at the end of the book,
including job security, good earning
potential, and no four-year degree
required.

“The bottom line is that we desperately
need more plumbers and, therefore,
must find creative, unique ways to fill
this shortage,” said IAPMO CEO Dave
Viola in a news release. “Collaborating
with Judaline is the perfect opportunity
to convey to young girls and women
— as well as career counselors, youth
leaders, and parents — that plumbing
careers are purposeful, meaningful and
lucrative.”

View and print a coloring book version
of “Tubby Time” for free on LIXILs
website (tinyurl.com/2p83az82).

IAPMO’s 32-page book is available as
a free PDF download, and qualifying

organizations can order printed copies
from IAPMO by visiting the IAPMO
website (tinyurl.com/3px599xj).
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New This Year: Play Your Company Video at
PMI23

Become a sponsor of the PMI23 Manufacturing Success Conference, and gain the
opportunity to play your company video in front of all the meeting’s attendees. The
number of times you will have their attention depends on the sponsorship level —
platinum, gold or silver. Sponsors also receive one or more complimentary conference
registrations; visibility across all of PMI’s communication platforms, conference signs
and materials; and more.

Platinum, Gold and Silver Sponsorships of the PMI23 Manufacturing Success Confer-
ence, Oct. 23-26, at the Lotte Hotel in Seattle, all highlight your company’s name and
logo to conference participants.

Event Sponsorships are available for keynote speakers, conference lunches, the PMI
reception and dinner, registration, and AM/PM coffee breaks. Through these activi-
ties, attendees will get to catch up with each other and build relationships, thanks to
the sponsors’ generous support of the plumbing manufacturing industry. Each event is
limited to one sponsor only — so sign up soon!

All sponsorship levels spotlight your company and signal to the rest of the industry
that your team is an important part of our mutual success.

Learn more about the benefits of sponsorship! (tinyurl.com/3p5cjj4h)
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SPONSORSHIP OPPORTUNITIES

Reasons to Sponsor ALL PMI23 Manufacturing
Success Conference
Benefit from a wider reach sponsorship levels receive these
Gain access to an influential group of industry leaders from benefits:
the top plumbing manufacturers.
+ Your company’s name and logo
Enhance your corporate image highlighted in conference materials,
Show your support and commitment on-site signage and video
to the plumbing manufacturing
industry. + Recognition by PMI leadership
o at opening keynote session and
Gain insight into industry general membership meeting
issues
Your sponsorship entitles you
to registration at this exciting
conference.

+ Your company’s name and/or logo
also featured in PMI's Ripple Effect,
Inside My PMI and conference news
releases

+ Traditional and social media visibility
through #PMI23 promotional efforts
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BOARD OF DIRECTORS

Sal Gattone, LIXIL
President

Chip Way, Lavelle Industries
Vice President

Belinda Wise, Kerox, Ltd.
Secretary-Treasurer

Martin Knieps, Viega LL
Immediate Past President

Kevin Campbell, Moen, Inc.
Daniel Gleiberman, Sloan Valve Company
Lowell Lampen, Kohler Co.
Bob Neff, Delta Faucet Company

PMI STAFF

Kerry Stackpole, FASAE, CAE
CEO/Executive Director
kstackpole@safeplumbing.org

Jodi Stuhrberg
Director of Programs and Administration
jstuhrberg@safeplumbing.org

Kyle Thompson
Technical Director
kthompson@safeplumbing.org

Leslie Smith
Education Program Coordinator
Ismith@safeplumbing.org

Ann Geier
Administrative Assistant
ageier@safeplumbing.org

PMI CONSULTANTS

Ray Valek
Public Relations
ray@valekco.com

Pam Taylor
Legal Consultant, Jones Day
ptaylor@jonesday.com

Maureen Baird
Graphic Design
info@mbairdgraphics.com

PLUMBING
MANUFACTURERS
INTERNATIONAL ®

1750 Tysons Blvd., Ste. 1500
McLean, VA 22102
Phone: 847 481-5500
Fax: 847 481-5501

SafePlumbing.org
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