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PMI’s Relationships Critical to Our Success

By Peter Jahrling, PMI Board President and Director, Product Engineering and Intellectual Property, Sloan Valve Company

Have you ever had a moment

in your life, personal or busi-
ness, where you said to yourself,
“I should have called him” or “I
should have met personally with
her,” as you reflect on how an
outcome could have been differ-
ent? (Sales professionals know this
well in the “ABCs” of customer
relations). Consider these historic
relationships and their improbable
impacts; Romeo and Juliet, Lewis
and Clarke, Bonnie and Clyde, Daimler-Benz & Chrysler,
Jobs and Wozniak (Apple), Bill Gates and Paul Allen (Micro-
soft), Proctor and Gamble.

Peter Jabrling

Relationships are based upon formal introductions, chance
meetings, clandestine or serendipitous acquaintances. They
typically start with a human desire or a need to accomplish
some goal. Perhaps the relationship has been a long-cultivat-
ed friendship; some valuable, others perhaps not so valuable;
some treasured, some taken for granted. Those relationships
that survived and flourished had some purpose and grew
out of further benefit. Some relationships found others with
similar interests or perspectives and forums for exchanging
common interests and challenges, evolving into networks
such as PMI.

Relationships for whatever reason, origin, or length usually
involve like-minded people with some common experiences
and have been critical to PMT’s success. The relationships
beget modes of communication and timely messages plug-
ging into otherwise non-receptive stakeholders. With each
collective experience, a pattern develops as some deep-rooted
expectations grow. Common interests can attract more like-
minded associations and those like-minded people can con-
tinually calibrate amongst themselves. (Calibration can often
be an undervalued benefit and taken for granted.) Relation-
ships sometimes expand our scope by taking us down paths

or causing us to think in a different way. Those associations
with their external relationships can leverage those relation-
ships to formulate agendas on which to promote common
progress.

An organization such as PMI facilitates a forum of rela-
tionships among manufacturing-minded individuals who
experience the same challenges from an ever-demanding
marketplace. To keep up with the marketplace demands of
stakeholders (customers, suppliers, local/federal regulators,
and industry influencers), ongoing calibration within those
network relationships are critical. And under the umbrella
of an association, we can call upon PMI staff confidentially,
if necessary, to receive assistance over an entire industry
bandwidth. PMI can also broadcast within the membership

general areas of timely manufacturer issues.

PMI is an association of relationships, connections, and timely
industry positions. We as members (and PMI staff) have for-
mulated positions on any number of issues and matters so that
others can evaluate engaging our industry through a relation-
ship. Our industry advocates promote our positions through
relationships they've cultivated so that plumbing manufactur-
ers unique perspective is unfiltered and factual.

These relationships have been built over decades of interac-
tion and trust. Don’t be fooled that other associations can
represent the unique challenges we manufacturers face as we
operate (and manufacture) daily to transform materials and
services into customer solutions. Manufacturers impact the
regional locations where they operate and cultivate long-
standing relationships as employer, as consumer of manufac-
turing supplies, and as local promoter of communities. In the
world of plumbing manufacturing, we each have our own
individualized perspectives on the market but have much in
common with each other member companies.

Carpe Diem on the next PMI committee call. You'll see that
ours is a unique collection of relationships of like-minded

Continued on page 7



In the Beginning... A Look Back at 19 Years

By Barbara C. Higgens, PMI CEO/Executive Director

As recorded
last month in
this space, I've
been focused
on the up-
coming transi-
tion as I look
to the next

chapter of my
7] life. While
Barbara C. Higgens my spirit

and drive are
usually aimed at “onward and upward,”
lately my thoughts center on the won-

derful journey I have had with PMI.

In human terms, 19 years represents: the
weddings of two daughters, the addition
of four grandchildren, two great neph-
ews and a great niece, the loss of three
parents, 500,000 airline miles, countless
meetings, press interviews and editorials,
34 PMI conferences, some humbling
local and national recognition, and an
opportunity to network with an amazing
array of individuals.

For PMI, it’s meant leveraging those
relationships to achieve mutual goals
including a myriad of legislative and
regulatory victories, (among them the
passage of the reduction of lead bill),
thousands of social media hits, time in
the spotlight from national humanitar-
ian outreach (Orme, Tennessee; Flint,
Michigan; The Storehouse of World Vi-
sion; and Habit for Humanity locations
around the U.S.), as well as recognition
of PMI on the global stage (through,
for example, our participation on an
international panel on water efficiency
hosted by the EU). PMI has had a stint
on local radio and another on TV and
last month a podcast. We've come a
long way since the early days of rebuild-
ing and reenergizing an organization on
the brink of extinction. Over the years,
the small changes, enhancements and
course corrections have been woven into
the fabric that is now PMI. There are
only a handful of folks today that have
been along the journey since 1998 and

who realize that many elements of PMI,
which today are taken for granted, were
once considered “break-through,” in-
novative and even controversial. PMI of
today is very different than the PMI of
yesterday. It’s hard to imagine perhaps,
but in the beginning, not much of what
we have today existed.

Here are some exam 165 and in no
p
particular OI'dCI')I

e The PMI office: PMI was formerly
managed by a firm representing
several associations. Starting from
my kitchen table, I secured office
space in Schaumburg, IlL., (moving
to the present location in Rolling
Meadows in 2007), furniture, a
computer system, and established
PMI as an independent and free-
standing organization. I was the
sole employee on day #1, ultimately
hiring an association manager and a
technical director to join me.

e  Staff and consultants: Over the
years, we have welcomed and on-
boarded a number of talented new
employees, focusing on coaching,
team-building and balancing both
chemistry and productivity. We
have also assembled a stable of ef-
ficient, top-notch consultants and
have outsourced essential func-
tions not within staff's wheelhouse
(e.g. accounting, public relations,
graphic design and information
technology). Beginning with the
original “Dream Team,” which
included both Dave Viola and
Maria Bazan, in their pre-JAPMO
days (with PMI 10 and five years
respectively), PMI’s commitment
to excellence remains unwavering,.
Today, the recipe is perfect. PMI is
well-staffed to serve members and
maximize opportunities.

*  The PMI monthly newsletter:
(“Ripple Effect,” which I launched
in 1998 as “PMI News.”) With
two conferences per year, there
was nothing binding the member-

ship together between times. I felt
a newsletter would create a sense
of community and provide an op-
portunity to profile individuals and
companies so that we could all get
to know each other better. Today,
the circulation reaches hundreds
of members and non-members
alike and helps amplify PMT’s voice
throughout out industry. It never
ceases to amazes me when folks
youd never expect quote from the
articles and editorials they have
read in the publication.

The PMI membership direc-
tory (first

in 1999 asa
spiral-bound
printed book-

let and now
Membership
Directory

an interactive
portion of the
PMI website.)

Inside My
PMI began
in response
to members’
concerns
with the
overwhelm-

ing number of emails coming from
PMI staff. The idea was to consoli-
date these correspondences into a
quick-read summary.

Monthly committee calls. There
is so much work to be done and
progress to report, it just can’t wait
for the annual conference anymore!

Tech Talk began as a monthly writ-
ten report. Today, it is a popular
by-weekly oral summary of our
complicated and every-changing
technical world

New websites: 1998, 2010

and 2014: pmihome.org and
safeplumbing.org, the bifurcated
website designed to reach multiple
audiences as both an innovative
educational tool and a traditional
source of association news.

Continued on page 3



In the Beginning... A Look Back at 19 Years (continued)

Continued from page 2

*  New logo in 1998 and updated
with a new name and identity in
2010. Plumbing Manufacturers
Institute became International,
keeping our familiar “PMI” ac-
ronym and we secured trademark
protection around the world.

®

@ =
Pre-1998 1998
PLUMBING
MANUFACTURERS
INTERNATIONAL ¢
2010

*  While never gaining much mo-
mentum, we launched (and then
repealed) a mobile app to bring
PMI into the hands of cell phone
users. Perhaps we were a bit ahead
of our time?

e We have our own YouTube chan-
nel where you'll find a variety of
PMI videos.

*  Governance: We've updated by-
laws, policies, created new member
categories, and formalized the way
PMT’s volunteer leaders are selected
and elected. We offer leadership
coaching to those new to associa-
tion committee work, captured in
the pages of our PMI Leadership
Notebook. We have developed the
role of Board of Directors liaisons
to provide direct access of the vari-
ous committees to the board. We
have engaged the support of mem-
ber company CEOs who volunteer
for the Strategic Advisory Council
(SAC), providing input to the
board. PMI’s vision and mission
statements have been updated to
communicate proactive strategies.

¢ Winter/Fall Conference: PMI
conferences traditionally were held
in the winter and fall. Not much
happened between the semi-an-
nual meetings and even these were

interrupted by golf outings and
ballroom dancing. PMI confer-
ences had a reputation as a junket,
enjoyable (though not necessarily
productive) with gatherings held in
exotic locations. In some camps, 1
was known as the person that “took
the fun out of PMI.” Great.

Spring Conference: The winter
conference was moved into the
spring timeframe, separating it
from the fall meeting by 6 months.
In 2015, we moved to a single an-
nual conference and the up-tick in
staff productivity has been remark-
able. Members appreciate the timed
agendas and prompt meeting starts
and stops. Quality content and
efficiency has become a hallmark of
the “new” PML.

The Executive Round Table
launched in 2011 at a PMI Fall
conference, is now a popular
feature of our conferences in even-
numbered years.

Executive fly-ins: PMI execu-
tives meet twice annually to visit
policymakers on Capitol Hill in
Washington, D.C., and Sacramen-
to, Calif., to communicate PMI’s
concerns and initiatives, and to
enhance our legislative efforts.

Operating reserve: PMI lived
hand-to-mouth back in the

day. Today, resulting from good
business practices, we have built

a healthy reserve which can be
tapped into for special projects, like
industry research.

Emphasis on communication and
feedback: Beginning in 1998, PMI
increased its visibility in the field
through ongoing member visits.
Member satisfaction surveys, quar-
terly progress reports and year-end
reviews are now part of our regular
outreach to members. We listen
and adjust our sails given input
from our members!

Industry exposure: PMI regularly
participates in a variety of industry

trade shows and events including
Crystal Vision. PMI co-founded
PILC, partnered on PERC, and
developed MOUs with a variety of
like-minded groups.

* International exposure: While
PMI has a long history with CIPH,
we've expanded our visibility
through the BMA and CEIR.
We've developed inter-industry
relationships to amplify our voice
and attract international members.
PMI attends conferences around
the world like ISH, to provide
members with a global heads-up.

* Increased presence in government
agencies and activities: PMI has
had a seat on the Department of
Commerce’s ITAC/9 since 1999.
We have fostered close relationships
with EPA, FTC and through our
lobbyists and members, with na-
tional and state-based policymakers.

*  Training and stand-alone
seminars: PMI has tapped into
our expertise to offer a variety of
workshops ranging from codes and
standards, to e-business opportuni-
ties, the dotcom boom and bust,
and supply chain management.

*  Research: PMI has sponsored a
number of research projects to
solidify our position as a reliable,
go-to resource to separate fact
from fiction and avoid unintended
consequences.

*  Expanding focus/member value:
Traditionally a technically-based
organization, PMI has expanded
its focus to include both advocacy
and communications. The result-
ing three-legged strategy supports
PMTI’s vision and mission.

As I prepare to start the next chapter of
my life, I do so with the confidence that
PMI is well-positioned for expansion,
increased influence and success. The
future holds exciting possibilities for
PMI... and me!



Chip Way Jumps into PMI Projects Ready to Learn and Share

By Judy Wohlt, PMI Communications Team, Valek and Co.

Growing up in Sharon, Wis., Chip Way
could often be found at his dad’s side,
helping to fix the family car or whatever
household item needed a little fine-
tuning. Since then, he has enjoyed a re-
warding career in engineering and sales,
including 16 years at Lavelle Industries,
but still looks forward to changing his
own oil and fixing the brakes on his car.

Referring to himself as a “newbie” on
PMT’s Board of Directors this year, Chip
has made good use of his hands-on
approach by jumping right into helping
produce an outline for the 2016 PMI
Year In Review along with Joel Smith,
another new board member. Chip’s
board membership follows his two-year
term as co-chair on PMTI’s Fair Trade Is-
sue Committee, which studies industry
concerns like enforcing trade laws and

border regulations and preventing non-
tariff trade barriers.

s

Chip on his racing bike

Chip says his PMI membership and
committee experiences have opened
his eyes to the challenges his customers
face when manufacturing plumbing
products. As an example, he men-
tioned PMTI’s work on the Plumb-

ing Efficiency Research Coalition II
studies, which examined the potential
consequences of low toilet flushing
volumes. “Those studies sparked great
conversation with our members, key
industry groups and customers and
gave us the knowledge base we needed
to make informed recommendations

i
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Seated L-R: Rachel and Brian. Standing L-R:
Megan, Debby, Chip and Madedy

to legislators and water municipalities
who often pushed for lower and lower
flush volumes,” he said.

Chip’s a PMI supporter in other ways,
too. Active on Twitter with the handle
@chiprway, Chip regularly promotes
PMI resources, activities and news.

His well-honed social media skills have
even earned him awards for “the most
PMI tweets” at the last two PMI annual
conferences. “Using Twitter is a fun and
casy way to share all the great informa-
tion coming out of PMI,” Chip said.

He believes that combining his good
communication skills with a mechanical
aptitude gave him the leg up needed to
make the move from a manufacturing
engineer in rubber molding at Lavelle,
a leading plastics and rubber manu-
facturer, to his current position as the
company’s director of original equip-
ment manufacturer sales. In between
those two positions, Chip tried his
hand at manufacturing car parts for five
years at Daimler Chrysler. “My career
sweet spot is working side-by-side with
Lavelle’s customers, helping develop
high-performing plumbing parts that
solve their problems,” he said.

Success also comes easier when you
surround yourself with the right

people. Chip says he works with a lot
of intelligent and talented people, both
at Lavelle and PMI, who are ready to
lend a supportive hand. “Being the lone
ranger usually doesn’t work in the end,”

he said.

It’s obvious that once he finds something
he likes, Chip gives it everything he’s got
— and that includes his hobbies. About
four years ago, one of his friends asked
if he wanted to try racing mountain
bikes. “Just one race and I was smitten,”
he said. Since then, Chip joined a race
series and has participated in more than
40 races, spending many hours training
on local trails and in his basement with
special support from his canine cheer-
leader — the family dog, a 7-year-old
‘Weimaraner named Rallee. “She either
runs behind or in front of me, depending
on how energetic she’s feeling,” he said.
Chip’s wife, Debby, prefers to root him
on from the sidelines.

He and Debby, a lower elementary
Montessori teacher, are raising four
kids — their oldest son Brian, a junior
in college, and three daughters Maddy,
Rachel and Megan, who all attend
high school.

Chip competing on his special “far bike”
equipped with wider tires for racing on snowy
trails.



Study Estimates Up To 170-Billion-Gallon Water Savings

AWE, PMI research focused on residential properties in Arizona, California, Colorado, Georgia and Texas

Water-efficient toilets could potentially
save up to 170 billion potable gallons
of water per year across five states facing
water scarcity, according to new research
released by the Alliance for Water Ef-
ficiency (AWE) and Plumbing Manu-
facturers International (PMI).

The “Saturation Study of Non-Efficient
Water Closets in Key States” focused

on Arizona, California, Colorado,
Georgia and Texas — all states that have
experienced serious water shortages.
The savings projected by the study (170
billion gallons of potable water yearly or
465 million gallons saved per day) could
be achieved if non-efficient toilets in
residential properties are replaced with
water-efficient ones. This five-state sav-
ings can be extrapolated to an estimate
of up to 360 billion potable gallons of
water per year saved nationally.

This research produces important direc-
tion for water managers nationwide,

as 40 out of 50 states anticipate water
shortages in the coming years, according
to a Government Accountability Office
survey of state water managers pub-
lished in 2013, with most of these states
already experiencing periodic shortages.
The five states researched represent 28
percent of the national population and
47 percent of all housing units in 2015,
so the report examines a large part of
the residential water consumption in
the United States. Toilet flushing is

the largest single indoor use of water,
representing 24 percent of total use in
single-family homes. Replacing non-
efficient toilets with efficient ones is an
important strategy to stretch available
water supplies.

“This study affirms the important and
sometimes overlooked role that water-
efficient plumbing products — and
programs such as the EPA WaterSense
label — play in assuring water sustain-
ability for our nation,” said Mary Ann
Dickinson, AWE president and CEO.

“We are nowhere near the potential of

water savings we can achieve through
water efficiency.”

Barbara C. Higgens, PMI CEO/execu-
tive director, said plumbing manufac-
turers are proud of the water-saving
innovations they have brought to the
marketplace. “Great water-efficiency
innovations have already been made and
are readily available. Now, it’s time for
consumers and businesses to do their
part to replace non-efficient toilets,
showerheads and faucets with water-
efficient ones,” she stated.

Non-efficient toilets defined as those us-
ing more than 1.6 gallons per flush

The five-state water savings estimate
was calculated after the study’s research
determined that more than 13 million
non-efficient toilets, with gallons per
flush (gpf) of more than 1.6 gallons,
remain installed in Arizona, California,
Colorado, Georgia and Texas residences.
These 13 million toilets comprise about
21 percent of all toilets installed in these
states; therefore, about 79 percent of
installed residential toilets in these states
are already efficient at 1.6 gpf or less.

Using the AWE/PMI study estimate of
170 billion gallons of water, these ex-
amples — illustrated in this infographic
— show how much water can be saved
within residential properties located in
the five states included in the study:

*  Enough water saved to take 10
billion showers — more than one for
each person on the planet

*  Enough water saved to serve the
indoor home water needs of a city
of 100,000 for 45 years

*  Enough water saved to fill 250,000
Olympic-sized swimming pools

*  Enough water saved to fill 1,000
Rose Bowls

*  Enough water saved to equal the
water that goes over Niagara Falls
in 2 1/2 days
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170 billion gallons of water s the amourt that can be
saved per year by replacing older, inefficient toilets
‘with water.oficiant models n residential properties
in fve states— Arizona, Califomis, Colorado, Georgia
‘andTecas — al states that have experienced serious
water shortages.

AWE/PMI Saturation Study of Non-EMcient Water
Qosetsin Key States

Current water-saving technology can
make a tremendous impact

The AWE/PMI study demonstrates that
current plumbing technology can make
a tremendous water-saving impact,
especially if toilet replacement programs
can be accelerated. At the current 4
percent annual toilet replacement rate,
the potential savings illustrated in this
study will not occur for another 15 to
30 years unless replacement programs
are accelerated.

This study’s results also merit consider-
ation within the current federal and state
regulatory environment. At the federal
level, proposed cost cutting at the Envi-
ronmental Protection Agency threatens
the WaterSense program, a voluntary
public-private partnership initiative

to encourage the use of water-efficient
toilets, showerheads, faucets and other
plumbing products. Through the use of
the more than 16,000 WaterSense prod-
uct models on the market, the nation has
already saved more than 1 trillion gallons
of water over the past 10 years.
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By Ray Valek, PMI Communications Team, Valek and Co.

PMTI’s Fair Trade Issue Committee met
at PMI headquarters on March 30,
2017 with the goal of brainstorming
ways to increase the visibility of the
committee and to elevate awareness

of its functions by and for the greater
membership.

Co-chairs Carol Baricovich, InSinkFEra-
tor; Eric Theisen, T&S Brass and Bronze
Works, Inc.; and the committee’s liaison
to the PMI Board of Directors Michael
Miller, LSB, were joined by PMI Board
President Pete Jahtling, Sloan Valve
Company; PMI CEO/Executive Direc-
tor Barbara Higgens; and PMI Associa-
tion Manager Jodi Stuhrberg.

Due to the nature of the committee
itself, they expected the session to yield
a few initiatives that might enhance the
reputation and value of this small com-
mittee. All it took to agreeably dispel
that notion, however, and see it replaced
with the even more fruitful results was
the attendance (via conference call) of
Gary Stanley and Salim Bhabahrawala
of the U.S. Department of Commerce.
They began with discussion of the
Trump Administration’s review of the
North American Free Trade Agreement

Make Plans for
Executive Fly-Ins

(NAFTA) and the call
for input from various
stakeholders, includ-
ing trade organiza-
tions such as PMI.

During their presenta-
tion, Gary and Salim
brought up about a
half dozen issues that
were deemed valuable
for the committee to
explore in greater de-

tail with membership. Board Liaison Michael Miller, LSP; Co-chair Carol Baricovich,
InSinkErator; and Association Manager Jodi Stubrberg, PMI. Not shown
Co-chair Erik Theisen, T¢5S Brass and Bronze Works; Board President,
Pete Jahrling, Sloan Valve Company; and CEO/Executive Director
Barbara Higgens, PMI.

These issues included
rules of origin and
conflict minerals,
opening markets,
harmonization of world standards, and
several other topics with direct impact
on members.

These and several other subjects will
provide a focus for the committee

to concentrate its purpose and scope
and to identify new opportunities for
education and discussion to provide or
enhance member value. Superb input
came from others in attendance, includ-
ing Advocacy/Government Affairs
Committee board liaison Nate Kogler,
Bradley Corporation, and A/G commit-
tee co-chairs Jay Burnett, Delta Faucet
Company, and Martin Knieps, Viega
LLC. As a result, the committee quickly
identified concrete ways to provide

true value to members on matters of
complexity that many are interested in.
Great things should be coming in 2017,
2018 and beyond.

Read the Fair Trade Issue Committee
report here: goo.gl/XybZWx (members
only).

The full list of issues/value points for
the committee to address:

*  Rules of origin
¢ Conflict minerals

e Made in America

Fair Trade Issue Committee Brainstorms Ways to Add Value

e Shipment issues

¢ Non-tariff trade barriers

*  Opening markets

e FAQs

¢ When and who to contact
e Trade policy

e Top market report

e Harmonization of world standards
and Asia-Pacific Economic Coop-
eration (APEC)

*  Antidumping

e Other statistics and new adminis-
tration policies

PMI Will Promote Your
LinkedIn Job Postings

If your company posts job openings on
LinkedIn, PMI will develop periodic
messages promoting your company’s
job postings. Send your LinkedIn jobs
page url, a description of any particu-
lar openings you wish to emphasize,
and your company logo optimized for
LinkedIn to Ray Valek, ray@valekco.
com. See the Plumbing Manufactur-
ers International or Safe Plumbing
LinkedIn page for examples of what
other PMI member companies have
been doing.
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GROHE and American Standard Brands Now Part of LIXIL

Thanks to Debbie Drury, director of communications for LIXIL Americas, for providing information for this article.

The names GROHE
and American
Standard Brands are
familiar ones among
PMI members.
These brand names
now play important
roles in a company
renowned for in-
novation, reliability,
conservation and
design — LIXIL,

a global leader in
housing and build-

ing materials products and services.

Delarge

LIXIL emphasizes human-centric in-
novation that enhances people’s living
spaces. Bringing together function,
quality and design to provide better
living solutions to the world today and
for future generations, the company’s
unique portfolio includes LIXIL,
GROHE, American Standard Brands,
DXV, INAX and Permasteelisa and
spans everything from technologies
that change the way we interact with
water to a full lineup of materials and
products for the interior and exteriors of
homes and major architectural projects.

LIXIL operates in 150 countries, design-
ing and manufacturing products that
are used by more than a billion people
around the world every day. Employing
more than 80,000 people, the company
generated $16.8 billion in revenue in

PMI Produces 2016 Year In Review and Audit

President and CEO Steven

Chief Marketing Officer
Maha El Kharbotly

2016. While offering comfort and con-
venience to their customers through their
products, LIXIL creates water-eflicient
solutions that use less of the world’s most
precious resource: water.

LIXIL is leading in areas such as energy
efficiency and water-saving technology
and aims to achieve a net zero envi-
ronmental footprint by 2030. LIXIL
believes everyone should have access to
clean and safe sanitation, and are com-
mitted to using their expertise to help

make this possible.

Employing its award-winning SATO
toilets, which were designed to provide
a safe, affordable sanitation solution

for open-pit latrines in developing
countries, LIXIL has improved sanita-
tion conditions for more than 5 million
people in 14 countries since 2013. The

On behalf of the PMI Board of Directors, PMI staff, together with Valek & Co.
Communications, produced a 2016 Year In Review and audit report. The 2016 re-
view features messages from the 2016 PMI Board President Paul Patton, 2017 PMI
Board President Peter Jahrling, and CEO/Executive Director Barbara C. Higgens,

as well as a summary of PMT’s strategic direction and accomplishments.

Read PMI 2016 Year In Review: goo.gl/uNNEAk
Review audit report: goo.gl/nngErb (members only)

Vice President of Public
Affairs Troy Benavidez

Vice President of Research and
Engineering Jay Londhe

company expects to extend this effort to
provide access to adequate sanitation fa-
cilities for 100 million people by 2020.

The LIXIL Americas management team
includes President and CEO Steven
Delarge, Chief Marketing Officer
Maha El Kharbotly, Vice President

of Public Affairs Troy Benavidez, and
Vice President of Research and En-
gineering Jay Londhe. PMI is proud
to have LIXIL as a member, as both
organizations embrace the evolving role
of plumbing technology to assure water

efficiency and public health.

PMI and Relationships

Continued from page 1
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PMI Member and Industry News Updates

The American Standard Brands
ActiClean self-cleaning toilet was given
the 2016 Green Good Design Award.
ActiClean is a toilet that cleans itself
with the simple press of a button.

goo.gl/14sDKG

Bathroom manufacturer Duravit
celebrated its 200th anniversary with a
black-tie gala at the historic opera house
Alte Opera Frankfurt in March 2017.
Duravit began as a pottery maker in

1817. goo.gl/UDelSO

The Kitchen and Bath Industry Show
(KBIS) is the industry’s only trade event
and conference focused exclusively on all
aspects of the kitchen and bath market.

KBIS 2018 is scheduled for January
9-11 in Orlando, Fla. goo.gl/I0xxAA

The American Water Works Association
(AWWA) has several events coming up
in the near future all over the country.
The AWWA Annual Conference and
Exposition (ACE) is right around the
corner, scheduled for June 11-14 at the
Pennsylvania Convention Center in

Philadelphia. goo.gl/X5K5ev

AWWA CEO David LaFrance joined
the Executive Council of the National
Integrated Drought Information System
(NIDIS) for a five-year term.

g00.gl/tP760U

PMI, ASPE, AWE, IAPMO, and WPC to

Present 2018 EWTS

Against the backdrop of a new U.S.
federal government that will no doubt
impact the future of the plumbing and
water efficiency industries, Plumbing
Manufacturers International (PMI), the
American Society of Plumbing Engi-
neers (ASPE), the Alliance for Water
Efficiency (AWE), and the International
Association of Plumbing and Mechani-
cal Officials (IAPMO), in cooperation
with the World Plumbing Council
(WPC), will convene the sixth biennial
Emerging Water Technology Sympo-
sium (EWTS) in Ontario, Calif., at the
DoubleTree by Hilton Ontario Airport
May 15-16, 2018. A Call for Abstracts
for this highly respected event has been
issued and is available for download at

goo.gl/V4APHR.

Previously called the International
Emerging Technology Symposium, the
EWTS has been renamed to better asso-
ciate the event with water- and plumb-
ing-related issues. The sixth EWTS is
co-convened by the four associations that
have worked together closely over the
past few years to grow the symposium
and make it a can't-miss event for those
who work or are interested in the fields
of safe plumbing, water distribution, and

EWTS

Emerging Water Technology Symposium

water efficiency. The co-conveners stress
that the EWTS remains an international
event and welcome abstracts and partici-
pation from across the globe.

“Speaking on behalf of Barbara
Higgens (PMI), Mary Ann Dickinson
(AWE), Billy Smith (ASPE), and
myself, we are looking forward to
continuing our long-term commitment
to convene the EWTS,” said GP Russ
Chaney, CEO of The IAPMO Group.
“The EWTS continues to grow and
build upon a reputation for being a
highly respected forum where attendees
can learn about and discuss the chal-
lenges associated with delivering safe
water in and around buildings and the
new technologies that will play a role in
addressing those challenges.”

A series of videos from previous EWTS

symposiums are available for viewing

online at goo.gl/P4exSw.

For further information, please contact
Maria Bazan at (708) 995-3000 or

maria.bizan@iapmo.org.
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